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INTRODUCTION

Born in the early 1990s in the heart of San Pietro Mussolino, at the foot of the Lessini mountains, The
Bridge came to life in a small artisan laboratory with an ambitious dream: to revolutionise the beverage
industry with organic, plant-based products. Our company rapidly evolved from the simple processing
of raw materials, such as rice, oats, spelt and kamut, to the global recognition as a pioneer in the
production of organic vegan beverages. Today, The Bridge is a symbol of quality and innovation,

embodying “the bridge” towards a healthy, balanced and sustainable diet in the future.

In carrying out its activities, The Bridge, therefore, respects the laws and regulations in force in the legal
systems of the countries in which it operates, in compliance with the principles of loyalty, fairness,
responsibility, freedom, human dignity and respect for diversity, rejecting any discrimination based on

sex, race, language, personal and social conditions, or religious and political beliefs.

The Bridge also promotes the creation of a work environment that, inspired by respect, fairness and
collaboration, allows the involvement and empowerment of Employees and Collaborators, with regard

to the specific objectives to be achieved and the methods to pursue them.

In the context of a growing focus on Corporate Social Responsibility, it was therefore deemed
appropriate to implement a revision of the Company's code of ethics ("Code of Ethics") compared to
the previous edition, adopted in 2020, with the aim of clearly identifying and, in certain cases, updating,

the set of values and responsibilities that The Bridge recognises, accepts, shares and assumes.

The Code of Ethics represents, among other things, a founding component of the organisational,
management and control model adopted by the Company pursuant to Legislative Decree 231/01
(“Model 2317, in the belief that ethics in conducting business must be pursued as a condition for
business success. From this perspective, the principles and values expressed in the Code of Ethics
constitute the first safeguard on which Model 231 is based as well as a useful interpretative reference

in the concrete application of the same in relation to company dynamics.
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GENERAL PROVISIONS

ARTICLE 1 - SCOPE OF APPLICATION

The Code of Ethics expresses the fundamental principles and values that inspire the Company, binding
for directors (“Directors”) and auditors (“Auditors”), for all individuals linked to the Company by
subordinate employment relationships (“Employees™) and for all those who operate/collaborate with
it, even temporarily (“Collaborators”, “Suppliers”, “Customers”, “Partners” etc.) (hereinafter jointly
referred to as the “Recipients”). These fundamental principles must be respected by all Recipients in
the performance of their work and in the work environment.

ARTICLE 2 - GENERAL PRINCIPLES

The Code of Ethics constitutes a set of principles and values whose observance is of fundamental
importance for the regular functioning, reliability and image of The Bridge. More in detail and except as
better specified below, all activities put in place by the Recipients are carried out in a framework of fair
competition, in compliance with the laws and regulations in force, as well as with the ethical principles
commonly recognised in the conduct of business, such as honesty, loyalty, correctness, transparency
and good faith.

The Bridge, therefore, rejects and deplores the use of illegitimate or incorrect behaviour to achieve its
economic objectives and adopts organisational tools, aimed at preventing the violation of the provisions
of law and of the principles and values expressed in the Code of Ethics, in Model 231and in the company
procedures, supervising their observance and implementation.

ARTICLE 3 - DISSEMINATION

The Bridge shall disseminate and make known to all Recipients the provisions contained in the Code of
Ethics, inviting them to share and respect with the utmost diligence the principles and values expressed
therein, as well as to promote their application and strict observance. More specifically, The Bridge,
making use of the corporate functions deemed competent from time to time and of the Supervisory
Body, provides for:

v’ the dissemination of the Code of Ethics to the Recipients, by posting it on the notice board and
publishing it on the company website and intranet;

v’ the interpretation and clarification of the provisions contained in the Code of Ethics;

v' the verification of compliance with the Code of Ethics, adopting the measures resulting from any
violations;

v' any future updates and the implementation of the provisions of the Code of Ethics.
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MISSION AND VALUES

ARTICLE 4 - MISSION

The Bridge offers food products to the end consumer market that contribute to a nutritionally balanced
diet, which are recognised as excellent for their superior taste and quality and are produced in a manner

that respects the environment and human dignity.

In the context of its activities, The Bridge pays great attention to the economic and social security of
food supply availability, to the hygienic and health safety of the same (food safety) and to the protection
of the food product (food defence), understood as raw material, semi-finished product and finished

product.

ARTICLE 5 - COMMITMENT

Each Recipient carries out their work activity and/or their assignment with professional commitment,
diligence, efficiency and correctness, making the best use of the tools and time at their disposal and
assuming the responsibilities associated with the commitments undertaken.

ARTICLE 6 - CORRECTNESS

All actions performed and behaviours held by the Recipients in the performance of their work activity
and/or their assignment are inspired by transparency, correctness and mutual respect. The following s,
therefore, prohibited:

v' the pursuit of personal interests or those of third parties to the detriment of social interests;

v' the pursuit of company interests in violation of the laws and regulations in force;

v’ the abusive exploitation, in the personal interest or that of third parties, of the name and reputation
of the Company as well as of the information acquired and business opportunities learned in the
performance of their work activity and/or their assignment or function;

v’ the use of material assets and company equipment that the Recipients have at their disposal for the
performance of their work activity and/or their assignment for uses that are not permitted or
purposes other than their own.

ARTICLE 7 - CONFLICT OF INTEREST

The Recipients must pursue, in the performance of their work activity and/or their assignment, the
objectives and general interests of The Bridge and must therefore refrain from activities, behaviours
and acts that are in any case incompatible with the latter. By way of example and not limited to, the
following situations may constitute conflicts of interest: (i) having economic or financial interests,
including through family members, with Suppliers, Customers or competitors; (ii) using the information
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and data acquired in the course of carrying out their work activities and/or their duties for their own
benefit or that of third parties, in conflict with the interests of the company; (iii) carrying out work
activities of any kind (including work or intellectual services) for Suppliers, Customers, competitors
and/or third parties in conflict with the interests of the company.

The Recipients must promptly inform their hierarchical superior or, where applicable, the Supervisory
Body of the situations or activities in which they could have - directly or on behalf of third parties -
interests (even only potentially) in conflict with the interests of the company.

ARTICLE 8 - INTEGRITY AND PROTECTION OF PERSONNEL

The Bridge believes that human resources represent a central component of its success and
development. Personnel management is, therefore, based on respect for the personality and
professionalism of each individual figure, on the enhancement and development of professional skills
and abilities, on the protection of psychological and physical well-being (also in terms of health and
safety in the workplace) in a framework of loyalty, trust and rejection of any form of discrimination and
exploitation.

The Bridge, more specifically, rejects and excludes any form of exploitation of workers, protects them
from acts of psychological violence and fights against any attitude that is harmful to the person and/or
that is discriminatory based on sex, age, race, language, nationality, religion, personal and social
conditions, sexual orientation, political and trade union opinions. Therefore, all Recipients are required
to commit to preventing the occurrence of discriminatory acts and/or acts that are harmful to the
dignity of the person, also through behaviours that respect the sensitivity of others.

The Bridge requires that no harassment or attitudes that could be traced back to mobbing or similar
practices be perpetrated in working relationships, all of which, without exception, are prohibited. Any
form of violence or sexual harassment or harassment related to personal and cultural diversity (based,
for example, on disabilities and physical or mental impairments or on forms of cultural, religious or

sexual orientation diversity) is also prohibited.

The Company is committed to promoting equal opportunities with reference to working conditions and
opportunities, and to training, development and professional growth. The Bridge also repudiates child
labour and gives primary importance to the protection of minors and to the repression of any form of
exploitation of them.

The Company opposes all forms of abusive recruitment and irregular employment of workers and
actively works to ensure that working conditions within it respect the moral, physical, cultural integrity
and personal dignity of the individual. Furthermore, The Bridge is committed to maintaining a safe and
healthy working environment, in compliance with all applicable laws and regulations.
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The Bridge prohibits carrying out work activities and/or carrying out assigned tasks while under the
influence of alcohol, narcotics or psychotropic substances, the use of which is discouraged even
outside the workplace.

ARTICLE 9 - PRIVACY AND PROTECTION OF PERSONAL DATA

Each Recipient ensures maximum confidentiality of data, news and information constituting the
company assets, acquired and/or processed during the performance of their work activities and/or
performance of their assignment.

The Bridge, in the course of carrying out its activities, collects various personal data and confidential
information that it undertakes to process in compliance with all applicable privacyregulations, working
to ensure that individuals can have control over their personal data and that an increasingly high level
of security is guaranteed in the use of information systems intended for the processing of such personal
data.

ARTICLE 10 - CORPORATE COMMUNICATIONS, ACCOUNTING AND CONFIDENTIAL
INFORMATION

The representation of the economic, financial and equity situation of the Company, as well as the
preparation of corporate communications addressed to members and/or third parties, are carried out
in compliance with (i) the principles of truthfulness, accuracy, traceability, completeness and clarity of
information as well as of (ii) the rules, regulations in force and company procedures.

The Bridge requires that the operations or transactions carried out are correctly and promptly recorded
in the accounting system, according to the criteria dictated by law and on the basis of the applicable
accounting principles, so that each operation or transaction is authorised, consistent, legitimate,
verifiable and supported by suitable and complete documentation certifying the activity carried out.
The documents certifying the accounting registration activity must, in fact, be able to allow the rapid
reconstruction of each individual operation, the identification of any error, as well as the degree of
responsibility within the individual operating process.

Recipients must not engage in behaviours that may give rise to insider trading and market manipulation,
even by third parties.

ARTICLE 11 - USE OF COMPANY ASSETS

Each Employee must safeguard the company assets. More specifically, each Employee is responsible
for protecting the assets assigned to them for the performance of their work activity (e.qg. fixed or
portable PCs, tablets, smartphones) and is required to act diligently to avoid theft, loss, damage and
any illicit and/or inappropriate use, through responsible behaviour. Particular care and attention is
required in the use of IT and telematic systems (e.g. hardware supports, Internet and intranet networks,
company mailboxes, remote access, etc.), which Employees are required to use for reasons related to
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their professional activity and in compliance with current regulations as well as instructions contained
in the specific company procedures.

ARTICLE 12 - USE OF SOCIAL NETWORKS

The Bridge is aware of the fact that the so-called “social networks” (e.qg. Facebook, Twitter, Instagram,
etc.) represent a new way of communicating at a distance. In consideration of the enormous coverage
that the statements, opinions and judgements expressed through these channels may have, the
Company invites the Recipients to pay the utmost attention in evaluating the contents and materials to
be disseminated, which, however, must not: (i) represent violations of the laws and regulations in force
(also in terms of personal data protection); (ii) mislead as to the fact that these are strictly personal
statements, information, opinions and/or judgements, which therefore do not represent positions taken
by or attributable to the Company; (iii) offend the freedom, integrity and dignity of pecple; (iv) damage,
even indirectly, the image, reputation and credibility of the Company.

ARTICLE 13 - PREVENTION OF MONEY LAUNDERING

The Bridge complies with all national and international regulations and provisions on the prevention of
money laundering and requires Recipients to refrain from carrying out any operation that may
contribute to the transfer, substitution or in any way use of illicit proceeds or that may in any way hinder
the identification of money, goods or other benefits of criminal origin.

ARTICLE 14 - PUBLIC ORDER

The Bridge repudiates any activity, organisation or initiative aimed at disturbing or subverting the
democratic order and respect for the law, as well as the peaceful and regular conduct of social
coexistence. In this perspective, all Recipients are required to pay particular attention to the
identification of the subjects with whom the Company comes into contact or who have relationships of
any kind with it, in order to prevent the activity and initiatives from benefiting in any way subjects
implicated in illicit, subversive or terrorist activities.

ARTICLE 15 - REPORTING OF VIOLATIONS

If @ Recipient becomes aware of unlawful conduct relevant under Legislative Decree 231/2001 and/or
of behavior contrary to the principles and rules set out in the Code of Ethics or the Model, and/or of a
violation of EU law - whether such violation has already occurred, is about to be committed (based on
reasonable suspicions), or involves conduct aimed at concealing such violations - they are encouraged
to report it promptly through the dedicated company channels, depending on whether the report

qualifies as “ordinary” or as “whistleblowing.”

The Company adopts all necessary measures to ensure that Whistleblowers are protected against any
form of retaliation, discrimination, and/or direct or indirect penalization related to the report made, as

well as to ensure the confidentiality of their identity and of the information reported.
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BUSINESS RELATIONSHIPS

ARTICLE 16 - PROTECTION OF COMPETITION

The Bridge recognises that a correct, free and fair competition is a crucial factor in market growth and
a constant improvement of the company and, therefore, refrains from conduct aimed at favouring the
conclusion of business to its advantage in violation of the legislation on unfair competition.

ARTICLE 17 - PREVENTION OF CORRUPTION

The Bridge deplores and condemns any conduct carried out for corrupt purposes (such as, by way of
example, illicit favouritism, collusive behaviour, solicitation of personal advantages of any kind for
oneself and/or others) for the achievement of its economic objectives.

ARTICLE 18 - RELATIONSHIPS WITH SUPPLIERS

The selection of Suppliers, the determination of purchases of goods and/or services and the
formulation of the related purchasing conditions take place in compliance with the principles of the
Code of Ethics.

The Bridge establishes relationships with suppliers, distributors, consultants, collaborators and business
partners based on the evaluation of objective parameters, such as trust, quality, competitiveness,
professionalism, compliance with the rules, guarantees of assistance, timeliness and efficiency. It
requires starting relationships only with subjects of respectable reputation, not involved in illegal
activities, exploitation of child labour or financing of terrorism, and who operate in compliance with the
current legislation. Anyone involved in the management of these relationships must report behaviours
that differ from the aforementioned principles and ensure the transparency of the agreements,

avoiding secret agreements that are contrary to the law.

Particular attention is paid to verifying their reliability and seriousness in compliance with the current

legislation that governs their activity.

The procurement process is regulated by a specific company procedure that ensures the timely
identification of Suppliers and the traceability of procurement channels, also in order to guarantee the
quality and legitimacy of the goods and services purchased. In compliance with the law and best
commercial practices, all purchasing processes are aimed at finding the maximum competitive
advantage for The Bridge, as well as impartiality and the granting of equal opportunities for each

Supplier in possession of the required requisites.
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With regard in particular to relations with distributors, The Bridge has implemented strategies to
prevent incidents of contamination or deliberate tampering and complies with food defence requests,
integrated with specific actions aimed at ensuring the safety of the supply chain. The safety of the
operating site, the serenity of the working personnel and their professional partners, the protection of
its brand and the distributor's brand are the objectives to be pursued through supply chain traceability

and the timely control of resources.

ARTICLE 19 - RELATIONSHIPS WITH CUSTOMERS

The Bridge pursues its activities by offering quality products, at competitive conditions and in

compliance with industry and consumer protection regulations.

By recognising the satisfaction of Customers' needs and their appreciation as a fundamental factor in
its success, The Bridge aims to satisfy the legitimate expectations of its customers and end consumers,
respecting the commitments and regulations established to protect competition and the market. The
objective is to guarantee an immediate, qualified and competent response to Customer requests,
inspiring its behaviours with correctness in negotiations, professionalism, impartiality, transparency in

contractual commitments, courtesy and collaboration.

To this end, the organisation seeks out suggestions and complaints from its customers.

ARTICLE 20 - RELATIONS WITH INSTITUTIONS

The Bridge maintains a collaborative and transparent relationship with national, community and
international public institutions (“Institutions”) with the aim of facilitating dialogue on topics of specific
interest, in compliance with the current legislation, the principles defined in the Code of Ethics and
applicable company procedures, on the basis of the general criteria of correctness, transparency and
loyalty.

HEALTH AND SAFETY & ENVIRONMENT

ARTICLE 21 - HEALTH AND SAFETY AT WORK

The Bridge recognises the importance and centrality of health and safety in the workplace, understood
as fundamental rights of workers and is, therefore, committed to pursuing and improving the related
prevention and protection system. In any context that requires particular attention to their personal
safety, the Recipients are required to refrain from behaviours that may put their own safety or that of
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others at risk, promptly reporting to their hierarchical superior or to the person to whom they are
required to report, any situation of danger to their own safety or that of third parties.

ARTICLE 22 - ENVIRONMENT

The Bridge considers environmental protection a key factor in its business activity and undertakes to
operate with full awareness of its social and ethical responsibilities towards the local and global
communities from which it draws resources. The Company undertakes to comply with current
legislation and works to ensure that its activity, in whatever sector it is carried out, complies with the
highest standards of environmental compatibility and safety. It adopts a preventive approach to the
environment and people's health, both in the choice of raw materials and in the use of means and
technologies that do not damage the environment. Particular attention is paid to the collection and
disposal of waste produced, which, where possible, is treated according to the principles of
differentiation and recycling, with a view to minimising the environmental impact, as required by current
legislation and best operating practices.

SANCTIONS SYSTEM

ARTICLE 23 - STRUCTURE OF THE SANCTIONS SYSTEM

The Code of Ethics is addressed to all Corporate Stakeholders, without exception.

Violation of the provisions of this Code of Ethics as well as the principles contained in Model 231and in
the company procedures entails, against the Recipients responsible for such violations, the application
of sanctions indicated, among other things, in Model 231. Such violations, in fact, damage the
relationship of trust - characterised by transparency, fairness, integrity and loyalty - established with
the Company.

More specifically, with reference to Employees (including those with the qualification of manager),
violation of the aforementioned rules constitutes a breach of the obligations arising from the
employment relationship pursuant to art. 2014 of the Civil Code and may, therefore, determine the
initiation of disciplinary proceedings against the interested parties, with all legal consequences, also in
relation to the preservation of the employment relationship and this regardless of the initiation of any
criminal or administrative proceedings - in cases where the conduct constitutes or does not constitute
an offence - and of the outcome of the subsequent judgement.

With reference to the sanctions that may be imposed on Employees, they fall within those provided for
by the company disciplinary system and/or the sanction system provided for by the specialist rules
contained, in particular, in the CLA and in the Company Supplementary Agreements applicable to the
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Company from time to time, in compliance with the procedures provided for by art. 7 of the Workers'
Statute (Law 300/1970) and any sector regulations.

As regards Collaborators, Suppliers and/or individuals having business relations with the Company,
failure to comply with the provisions of this Code of Ethics as well as the principles contained in Model
231and in the company procedures constitutes a breach of contractual obligations undertaken, with all
legal consequences, and may therefore lead to the application of contractually provided remedies (for
example, penalties) or - in the most serious cases - to the termination of the contract and/or assignment
as well as compensation for any damages suffered by the Company.

* kKK

The Code of Ethics is approved by the Board of Directors of The Bridge. Any future updates to this
Code of Ethics, due to regulatory adjustments, the evolution of civil sensitivity or otherwise, must be
approved by the Board of Directors and promptly disseminated to all Recipients.

The Chairman of the Board of Directors
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